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Entrepreneurial intention of novice entrepreneurs and commercialization process
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50 countries participated in the 2016 Global University Entrepreneurial
Spirit Students’ Survey. In Japan, 24 universities participated, producing a total of 1,490 valid
responses. We find that when asked about career preferences, a higher proportion of students in
Japan hope to be employed (80.4% just after graduation, 61.0% after five years). In the global
sample, 38.2% of respondents hope to become entrepreneurs after five years, but in Japan only 8.8%
share this aspiration.
We examine growth factors affecting startups, which operate Web-related businesses in Tokyo
metropolitan area. We confirm several factors linked to growth as follows. There are idea
consistency, business model change and customer list in the strategic factor, market size, market
growth and newness in the environment factors, the number of founder and series A in the management
resources, and acquaintances and business mentors in the networks.
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The Growth Factors of Web Business Startups
Questionnaire Analysis and Case Studies in Tokyo Metropolitan Area

, 31 ,pp.63-67, 2018.
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(3)" Social Competency and Social Networks as Predictors of Business Growth in Japanese
Web Startups”
Noriko Taji and Yu Niiya, Hosei University

Abstract: We examined whether entrepreneurs who actively expand their social networks
achieve higher business growth, using a sample of entrepreneurs at the early stages of
Web businesses in Tokyo. We also tested whether larger social networks mediated this
relationship. Social networks were measured in terms of the number of acquaintances and
business mentors. The former reflects the availability of support from a wide human
network and the accessibility of information sources. The latter reflects access to direct
support and advice from professionals. We confirmed that social competency and active
networking were positively related to both indicators of social networks. Moreover, these
two indicators were marginally related to business growth, indicated by whether the
company experienced a substantial increase in the number of employees.
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