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Kosuke Ogawa, Shota Hattori, Tsunehiro Fukushima
A Comparative Study of Data Gathering Procedures in Conjoint Measurement
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Tadao Kiyonari
Technological Innovation and the Origins of R&D Venture Businesses in Japan
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Kosuke Ogawa, Hiroyuki Kawabata, Takeshi Moriguchi, Manabu Uchida
A Probabilistic Choice Model of Multiple Items Selection

Tadao Kiyonari
Management of Small Businesses
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Kosuke Ogawa, Hideo Imanishi
t “An Outlook: Flower Industry in Japan”
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Kosuke Ogawa
Measuring Brand Power by a Pricing Experiment: A Case Study of Kao’s Pricing Research
for Disposable Diaper ‘Merries’ in 1988

Takashi Ishigami
Notes on a Method of Sustainable City Planning

Tadao Kiyonari
Changes in Industrial Structures and the Entrepreneurial Sector

Juro Hashimoto
The Hive-off Mechanism of Larger Japanese Companies
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Kosuke Ogawa, Hiroshige Hayashi
The Evolution of Japanese Marketing in the Age of Globalization

Tadao Kiyonari
Management in an Era of Fierce Worldwide Competition
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Toshiyuki Yahagi
The Internationalization Process of Japan’s Retail Market

Hiroyuki Kokado
Sustainable Community in the Information Age: The way Japan should go

Juro Hashimoto
The Two Upward Movements in Small and Medium Sized Firms Acting as the Driving Forces

for High Economic Growth in Japan’s Postwar Boom
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Kazuo Koike
WORKERS SKILLS ON THE SHOP FLOOR AND GOVERNMENT ROLE

Kosuke Ogawa
t Trends in Gardening, Cut Flowers and Landscaping
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